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Crafting Meaningful AI Experiences
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Takumi is a 
Next-gen AI 
Experience (AIX) 
Consultancy

Our Belief - AI should feel more human 
— intuitive, creative, and deeply 
purposeful. 

We're here to cut through the AI noise, 
connect the dots between tools and 
outcome, and 
co-create marketing and CX solutions 
that deliver measurable business 
impact.
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Our team brings together a wealth of experience across marketing and AI

Mohit Lodha Rishad Tobaccowala Rutwick Bhawsar Samantak RayBanali L. Malhotra

CEO

Hubert Boulos

Award-winning strategist and 

creative leader with  20 years in 
advertising and digital across the 

UK, Middle East, and India, Digital 
Transformation, Creative 
Innovation & Best-in-class 

Campaigns previously at Starcom 
MediaVest Group (Publicis) and 

RAKBANK. 

Pioneering digital marketing innovator 

with over 40 years shaping strategies 
across advertising, media, and 

interactive platforms, formerly Chief 
Growth Officer at Publicis Groupe and 

Chairman of Digitas and Razorfish. 

Over 25 years forging iconic 

identities for Porsche, Saudi Tourism, 
and McDonald's, as former CEO of 

DDB Middle East (Omnicom) and co-
founder of Das Kapital, with prior 

leadership at JWT. 

Expert in disruptive financial 

marketing, driving RAKBANK's 
dominance through hyper-

personalized campaigns blending 
data, animation, and augmented 

reality across 20+ years in the UAE 
and India, previously at American 

Express. 

Tech-Driven Strategy lead with deep 

experience in Product & Engineering 
from US (Accenture & Dell). Founded 

an Innovation lab in India with a 
proven track record of building new 

products & tech leadership

Versatile strategy consultant 
blending experience design, product 

management & Ops automation, 
with BCG-honed business 
transformation expertise.

Strategic Adviser Strategic Adviser Strategic Adviser AI Strategy Consultant AI Strategy Consultant
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Our
Clients
Trusted by Leading Brands 
Across Industries
From BFSI to real estate to 
fashion
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Our Tech
Partners
Leveraging Best-in-Class AI 
& Cloud Infrastructure
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What Sets 
Us Apart



7

Strategy Meets Execution Curated Ecosystem Model 

Use Case-Led, Outcome-Focused Continuous Improvement

We don’t stop at recommendations. We co-create, 
prototype, validate, and scale — turning AI 
roadmaps into real-world results.

Instead of reinventing the wheel, we integrate best-
in-class AI tools and platforms into our solutions — 
fast-tracking innovation for our clients.

Everything we do is rooted in business needs — not 
just tech trends. We deliver clear ROI, not just shiny 
new systems.

Inspired by Kaizen, we treat every solution as a 
living system, continuously evolving it for greater 
performance, personalization, and precision.
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Generative Creative Strategy & Automation

Harness generative AI to redefine creativity at scale, combining 
human insight with machine-generated intelligence.

AIX Solutions
Use cases

• AI-driven content creation for campaigns, video, and digital assets
• Automated creative testing and optimization (ad copy, visuals, landing 

pages)
• Creative intelligence dashboards powered by LLMs and multimodal AI

Agentic AI for Marketing

Leverage autonomous AI agents to execute marketing workflows 
with minimal human intervention.

• AI agents for digital campaign planning & optimization
• Conversational AI for customer support and lead nurturing
• Campaign orchestration using multi-agent systems
• Workflow automation across CRM, CMS, and ad platforms

GEO Strategy & Implementation 

Make your brand presence AI Ready

• AI Search Strategy & Prompt Mapping
• GEO Content System & optimization
• AI Visibility Tracking & Competitive Benchmarking
• Always-On Content & Distribution Engine

AI-Driven Performance Marketing Strategy

Turn your marketing into an AI-orchestrated growth engine

• Campaign Automation & Orchestration – Automated campaign setup, budget 
allocation, and cross-channel optimization

• AI-driven micro-segmentation, lookalike modeling, and audience
• AI-powered budget allocation across channels

Solutions we provide
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AI

Content

Studio

Agentic

Marketing

Team 

1 2

Creative
Intelligence 

3

AIX Usecases
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THE RISE OF AI DRIVEN CONTENT STUDIOS

Case studies

55% 
cost savings

65% 
faster 

turnaround

R&B, a fashion retailer, partnered with 
Takumi AI to create static creatives for its 
four latest campaigns. Delivered through 
a managed service model, Takumi AI 
took end-to-end responsibility, producing 
70 hyper-realistic product images

Boosted 

click-

through 

rates by up 

to 450%

The system optimizes ad content across 
digital channels. It analyses language 
patterns, customer data, and metrics, 
creating variants that boost CTR. This 
enables rapid testing of personalized ads 
for credit cards and mortgages at scale.

Control vs. AI-optimized Facebook ad for Chase

x
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ds

AI Content Studio – Create, Personalise, and Scale Content Instantly

CHALLENGES

How might we produce hyper-realistic visuals, AI 
avatars, and video assets in hours instead of weeks?

How might we rapidly create and test multiple 
content variations tailored to different products, 
audiences, and channels?

Opportunities

How might we generate high-quality creatives, 
videos, and UGC content at scale without increasing 
production timelines or costs?
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AI Marketing Landscape

CREATIVE IDEATION

• Define objectives, 
audience & KPIs

• Draft campaign brief 
with core message

• Align & approve with 
stakeholders

The content production journey

BRIEF DEVELOPMENT PRODUCTION DEPLOYMENT MONITORING

• Generate campaign 
concepts & narratives

• Develop key visuals, 
taglines & mockups

• Finalize creative 
direction

• Create final copy, 
designs & assets

• Adapt for all channels & 
formats

• Complete legal & brand 
approvals

• Launch across paid, 
owned & earned media

• Coordinate rollout & 
timing

• Enable tracking & 
analytics setup

• Track performance & 
engagement metrics

• Optimize creatives & 
spend in real time

• Report results & key 
learnings

Fragmented 
Campaign Workflow

Multiple teams and 
agencies using 
disconnected tools

• Slow time-to-market
• Version confusion

Content Production 
Bottlenecks

Long turnaround for copy, 
visuals, and creative 
iterations

• Missed campaign 
windows

Lack of Central 
Visibility

No unified dashboard for 
asset status, live campaigns, 
and approvals

• Leadership lacks 
campaign pulse

Manual Briefing & 
Reviews

Repetitive, human-heavy 
briefing and feedback 
cycles

• Team fatigue and 
inefficiency

Limited AI Use

No automation in creative 
generation, 
personalization, branding

• Lost competitive 
edge
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IDEATION

PUBLISHING

Life before
AI Content Studio

RESEARCH & PLANNING

EDITING

CREATION 

Life after
AI Content Studio

Always-Updated, 
Customisable AI Stack

Secure, flexible, low-cost, and 
future-proof

One Strategic, End-to-End 
Content Solution

Unified, efficient, on-brand

Built for Marketing Teams
Fill capacity and expertise gaps 

instantly

to finish, on one platform

From start

Expert Capabilities with
AI Lab & Creation Desk
Tune your gimmefy into your 

organisation’s own AI cheat sheet
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TAKUMI’s VISION

01 

Ideate with AI & Data
Leverage AI-driven insights and market data to 
discover and validate new campaign 
opportunities.

02
Produce Creative Content 
Combine human creativity with generative AI tools 
to rapidly build and test creative assets.

03

Personalize & Automate 
at Scale 

Automate content delivery across all 
channels and personalize experiences 

for every user.

A centralized marketing operating system where AI, data & creativity co-exist - empowering 
your company to plan, produce & automate personalized content at scale.
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OPTION 2OPTION 1

Two ways to deliver faster, on brand campaigns with AI

● End-End Workflows
● Brand Vault for 

consistency
● Performance Analytics

SaaS AI Content Engine Managed AI Studio – Agency Model

An AI powered Saas platform, purpose built for 
marketing, where marketers can manage end-end 
campaign creation IN 

HOUSE

An AI enabled, full-service campaign creation 
model to develop key campaigns with a 
managed service

OUT
SOURCED

Key Capabilities: Best for:

PROS: CONS:

Scalable & Repeatable 
Campaigns

Quick to scale across markets

Lower Cost per campaigns

Strong Brand control

Team adoption needed

Value grows over time

● Full Campaign Lifecycle 
Management

● AI-Powered polished 
production

● Rapid turnaround times

Key Capabilities: Best for:

PROS: CONS:

High-Priority & Turnkey 
Campaigns

Minimal effort

Highest quality output

Fast & reliable, with revisions

Higher cost per campaign

Less internal skill-building
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The Best Practice Framework

Generative 
Intelligence 
Layer

Tools to create copy, 

design, video, and 

adaptation 

automatically

Centralized 
Content 
Brain

Unified command 

center managing 

briefs, assets, insights

Brand 
Governance 
Engine

AI checks for 

compliance, tone, and 

visual identity

Personalization 
at 
Scale

AI leverages data to 

customize content by 

persona, segment, or 

region

Continuous 
Learning 
Loop

Performance data 

feeds creative 

optimization

AI-powered “ENBD 
Studio” Hub for all 
campaign workflows

Integration for Gen AI 
content creation

Built-in brand 
guidelines enforcement

Integration with Paid 
Media platforms/ 
CRM/Customer 
Engagment Stacks

Studio learns what 
performs and improves 
autonomously

PI
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A
R
S

E
N

B
D

A
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C

A
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Skills

Get publish-ready outputs for 

specific marketing tasks — with 

expert-level depth

What used to be a generic agent that tried to 

do everything is now 14 specialist Skills — 

each one purpose-built for a specific task like 

press releases, white papers, SEO strategies, 

or go-to-market plans. Think of them as 

10,000 hours of expertise, zero billable 

hours.
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Playbooks

Turn a single brief into a complete, 

multi-step campaign — 

automatically

What used to take hours of back-and-forth 

across tools now happens in minutes. Give 

a Playbook one brief and it orchestrates the 

entire workflow — strategy, copy, 

positioning, visuals — in coordinated 

stages. 21 Playbooks covering everything 

from campaign planning to content 

repurposing.
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Studio
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The ad creation engine boosts volume, quality and consistency of creatives across multiple variants which 
marketing teams can deploy instantly

ILLUSTRATIVE ILLUSTRATIVE ILLUSTRATIVE

Multi-languages Multiple personas
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Examples of our hyper-realistic Gen AI statics

AI-led Ad Creation Engine ILLUSTRATIVE

Product Depth and 
Details

Brand-Grade 
Aesthetics

Human 
Realism
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Example of our hyper-realistic Gen AI videos

AI-led Ad Creation Engine ILLUSTRATIVE

Commercial-Grade Production

Emotion-Driven Visuals

Photorealistic Rendering
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ILLUSTRATIVE

Meet Noor
An AI influencer who's 
unapologetically Gen Z, 
culturally fluent, and passionate 
about Fintech.
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AI

Content

Studio

Agentic

Marketing

Team 

1 2

Creative
Intelligence 

3

AIX Usecases
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T H E  O P E R A T I N G  M O D E L

The 3 capability pillars

01
Automations

POWERED BY PLAYBOOKS

Repeatable marketing 
workflows powered by 
curated Takumi Playbooks.

02
Agentic Team

POWERED BY SKILLS

Specialist AI marketing 
agents powered by Skills, 
available on demand.

03

Maestros

STRATEGIC EXPERTISE

Expert lenses, strategic 
challenge and idea 
validation before you go 
live.



27

P I L L A R  0 1

Automations

Playbooks convert recurring marketing 
tasks into repeatable AI workflows.

B E S T  F O R

Campaign planning

Ad copy development
development

Content repurposing
repurposing

Landing page drafts

Localisation

Offer framing

Category & product 
innovation
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W H A T  A U T O M A T I O N S  C A N  P R O D U C E

Example outputs

Campaign territories

Ad copy variants

Paid media message packs

CRM content packs

App push copy

Landing page drafts

Social content routes

EN / AR localisations

Offer & promo options

Product launch ideas

Internal campaign decks
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Specialist AI agents, available on 
demand.

Skills act like specialist AI marketing agents — helping 
Finance teams complete specific marketing tasks without 
starting from scratch.

Planner Paid Media CRM

P I L L A R  0 2

Agentic Team
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CURATED FOR YOUR ORGANI ZATION

Agentic Actions

Creative Brief Development

Content Strategy & Editorial

GEO Audit

SEO & SEM Strategy

Paid Media & PPC Management

Automation & CRM Management

Email & Lifecycle Campaigns

Conversion Rate Optimisation

Customer Segmentation

Demand Gen & Lead Nurturing



31

P I L L A R  0 3

Maestros 

Pressure-test ideas with expert lenses 
before they go live.

B E S T  F O R

Campaign concept 
validation

Promotion strategy 
review

Ecommerce journey 
critique

Brand voice challenge

CRM journey review

Localisation & cultural 
cultural relevance

Creative route selection
selection



32



33

AI

Content

Studio

Agentic

Marketing

Team 

1 2

Creative
Intelligence 

3

AIX Usecases
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ds

Creative Intelligence - Leverage AI Intelligence to improve campaigns

CHALLENGES

How might we use AI-powered heatmaps and 
engagement analysis to understand what truly 
captures customer attention?

How might we benchmark creative performance 
across campaigns, products, and time to uncover 
winning patterns and optimisation opportunities?

Opportunities

How might we detect creative fatigue early and 
continuously refresh campaigns before performance 
declines?
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THE RISE OF CREATIVE INTELLIGENCE

Case studies

Centrepoint, a leading online fashion 

and e-commerce platform, partnered 

with Takumi AI to deliver Creative 

Intelligence across three pillars. 

Campaign Intelligence covers creative 

fatigue, post-campaign learning and 

influencer scoring. 

Competitive Intelligence tracks 

competitor creative, campaigns, 

promotions and e-commerce 

experiences. 

E-commerce Intelligence evaluates 

PDPs, PLPs, catalogue imagery, 

product tiles, layouts and image-to-

description consistency to improve the 

overall digital shopping experience.

x

Dashboards

Heatmap

Video and Influencer 
Analysis
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Creative Intelligence - Enterprise ready modules

Helps you analyze fatigue 
levels of your creatives and 
recommendations

Lets you analyze your 
creative and generate 
an attention heatmap

Allows you to compare 
multiple variants of your 
creatives and stitch it to 
the performance

Helps check if your 
creative complies with 
brand guidelines

Generates the ideal 
creative mix for 
your campaign

Analyzes your creative 
and provides 
recommendations based 
on 30+ parameters

AI Creative Element AnalyticsAI-Powered Ad Performance Diagnostics
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ARCHITECTURE

Claude Opus 
4.7

Nano Banana 
2

ChatGPT 5.5

Pixis Adroom

Takumi & Mastercard Expertise

Insights Actions

Final output of recommendations, insights, 
and opportunities

Combine Takumi’s AI marketing expertise 
with Mastercard's business context.

Marketing-native AI tool with deep 
advertising intelligence, trained on a vast 
cross-industry library 

Connected to multiple AI/LLM models and 
leverages the best-fit depending on the 
creative use case.

       

The Creative Intelligence Brain

and more ...



38

CHALLENGES

Improvement Areas

INDIVIDUAL SCORES:
Ad Clarity: 8/10

Text & Copy Effectiveness: 9/10
Visual Cohesion: 9/10

Color Usage: 9/10
Branding: 8/10

CTA Effectiveness: 6/10
Consumer Psychology: 9/10

OVERALL CREATIVE SCORE: 8.2/10

Engagement Scores

• Replace "  with a digital "16664 الآن اتصل
CTA: "  emiratesnbd.com" or an "Apply زور
Now" button that links to a relevant 
product page

• Add a subtle digital CTA button in the 
bottom-right alongside the social icons — 
a white pill-shaped " أكثر اكتشف " ("Discover 
More") would fit the premium aesthetic 
without disrupting the composition

• Create a 9:16 vertical version with the full 
cityscape filling the screen and the Arabic 
headline centred — would be spectacular 
as an Instagram Story

Creative Intelligence - Analyze your ad pre-engagement - Banking
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Creative Intelligence - Analyze your ad pre-engagement – Real Estate

CHALLENGES

Improvement Areas

INDIVIDUAL SCORES:
Ad Clarity: 8/10

Text & Copy Effectiveness: 7/10
Visual Cohesion: 9/10

Color Usage: 9/10
Branding: 8/10

CTA Effectiveness: 4/10
Consumer Psychology: 8/10

OVERALL CREATIVE SCORE: 7.6/10

Engagement Scores

• Add a "Schedule a Site Visit" or "Register 
Your Interest" CTA on the end card with a 
phone number and microsite URL — 
essential for any paid real estate campaign 
in India

• Add "Limited Residences Remaining" or 
"Final Tower — Now Ready to Move In" as 
an urgency line near the end card

• Extend the interior detail shots by 2–3 
seconds each — HNI buyers need to see 
finish quality up close before they book a 
visit.

Youtube

Piramal Mahalaxmi | A 
lifestyle redefining luxury
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Score: 7.5/10

# Guideline Score Verdict

1
Strong hook within the first 2–3 
seconds

7/10
Opens immediately with a baby item at a low price — effective for 
target audience but lacks a hook line to maximise first-second impact

2
Product/service introduced early and 
shown clearly

9/10
Products visible from the very first second; animated price-tag 
overlays make product + price immediately legible — strongest 
product introduction in either video

3
Clear, simple messaging focused on 
benefits

8/10
"Mid-Season Offers / New Prices" is clear and benefit-focused; 
animated price overlays communicate value efficiently — strong 
transactional messaging

4 Natural, authentic delivery 8/10
Conversational voiceover and physical product handling feel 
genuine; the "personal shopper" tone is natural and trustworthy

5
Clean visuals with good lighting and 
stable framing

8/10
Bright, consistently well-lit retail environment; stable handheld 
framing throughout; professional mobile-first execution

6
Influencer personality comes through 
and feels relatable

7/10
The "personal shopper guide" persona is effective and likeable but 
less distinctive than Video 1 — no uniquely memorable hook tied to 
personality

7 Clear and natural CTA 4/10
No explicit CTA spoken or shown — implied CTA is "visit the store" 
but is never directly stated or reinforced with any digital action path

8
Optimised for platform (format, 
captions, text overlays)

8/10
9:16 vertical format correct; animated price overlays are platform-
native and highly effective; however 73-second duration exceeds 
optimal paid placement length

9
Aligns with brand tone and avoids 
competitor mentions

8/10
Consistent with Centrepoint's value-driven, family-focused 
positioning; no competitor references; warm and accessible tone 
throughout

Influencer Playbook – Retail Fashion
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Competitive UI Scorecard

ENBD Website FAB Website ADCB Website
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Competitive UI Scorecard

COMPETITION

Benchmarking visual design, conversion effectiveness, and brand experience

Category Emirates NBD FAB ADCB

Visual Design & Aesthetics 19/25 22/25 16/25

Visual Hierarchy & Content 

Clarity
16/20 15/20 14/20

CTA & Conversion Effectiveness 13/20 15/20 12/20

Engagement, Interactivity & 

Storytelling
13/20 15/20 11/20

Trust & Credibility 7/10 8/10 6.5/10

Mobile Visual Experience 3.5/5 4/5 3/5

TOTAL 71.5/100 79/100 62.5/100

KEY TAKEAWAY

• FAB leads decisively across almost 
all categories except visual 
hierarchy and content clarity, 
particularly in visual design 
quality and engagement 
sophistication. 

• Emirates NBD holds a strong 
second position, buoyed by brand 
equity and institutional trust cues.

• ADCB, while operationally sound 
digitally, presents the greatest 
opportunity for a visual and 
conversion-focused redesign to 
close the gap with its UAE peers.
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GEO

4

Performance

Marketing

5

AIX Usecases AI

Concierge

6
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THE RISE OF AI VISIBILITY

Case studies

Emirates Islamic partnered with 

Takumi AI to strengthen its visibility 

across the emerging AI search 

ecosystem. 

Through a focused GEO strategy 

spanning technical optimisation, AI-

friendly content, community authority-

building and multi-platform tracking, 

Takumi helped increase AI visibility 

from 71 to 75, generate 600 additional 

AI mentions and grow cited pages from 

963 to 1,400. 

Emirates Islamic also achieved 100% 

brand-specific visibility across 

ChatGPT, Perplexity, Microsoft Copilot 

and Google AI Mode.

x

CHATGPT

Dominating the

"Best Card" Query

When asked about low-fee air miles cards, ChatGPT lists Emirates 
Islamic as a top-two recommendation, citing specific smart-mile 
benefits and welcome bonuses.

Query: "Low interest UAE personal loan"

"Top lenders include Emirates Islamic, RAKBANK, and FAB. Rates 
start from 2.49% flat..."

SOURCE: REDDIT RANK: #1

PERPLEXITY AI

“On top” for Personal Loans

Perplexity AI explicitly mentions Emirates Islamic as the top option when 
recommending users with their options for personal loans in UAE.

55.9%
O V E R A L L

V I S I B I L I T Y

↑ GROWING

#5
C I T A T I O N

R A N K

TOP 5 UAE

100%
P L A T F O R M

A C C U R A C Y

4 LLM S TE STE D

+600
N E W

M E N T I O N S

3 MONTHS  QUICK  

TURNAROUND
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The Finance Industry's digital presence needs to meet customers where they are 
today, in the chat – enabled by GEO (Generative Engine Optimization)

Customers are moving from Search Engines… … to LLMs for their queries on finance and banking
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Emirates Islamic Bank's GEO Sentiment and Citability Audit

GEO

Overall sentiment is moderately positive, driven by product quality and location choices. Execution and service issues produce recurring negative 
discussion that dampens enthusiasm.

Positive Signals

• Consistent adherence to Sharia-compliant practices
• Perceived as trustworthy and ethically aligned
• Broad Islamic finance product range
• Responsive specialist teams for complex enquiries

~60% Negative Signals ~40%

• Fragmented mobile and online banking experience
• Slow processing times for some transactions
• Long response times on call and digital channels
• Variable branch wait times

• Emirates NBD → 82/100 Benefits from the strongest digital 
banking presence in the UAE, extensive product coverage, high 
brand authority, and significant visibility across financial 
education, banking, and customer-service content. 

• First Abu Dhabi Bank (FAB) → 78/100 Gains strong AI visibility 
through its market leadership, corporate banking presence, and 
coverage across investment and wealth discussions. 

• Mashreq → 71/100 Performs well due to its digital-first 

positioning, innovation-led messaging, and strong association 
with online banking and fintech-driven customer experiences.

Competitive SetAI Citability Analysis

Emirates Islamic → Benefits from strong Islamic banking 
authority and affiliation with Emirates NBD, but has a 
narrower content footprint and lower visibility in broader 
financial and consumer banking conversations.

73/100

Source: Aggregated analysis of Google Play, App Store reviews, Reddit, Quora, and public user discussions
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Word on the Street – Public Sentiment Audit of Emirates Islamic Bank

GEO

LIVE DEMO HERE

https://wordonstreet.takumitech.ai
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AI Visibility - Emirates Islamic Bank's AI Citability Audit

GEO
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AI Visibility - AI Citability Audit

GEO
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GEO involves both strategic & tactical changes to your web content

Our initial audit pinpoints your 
current GEO status …

…Across LLM search products

       

We execute tactical changes to your 
digital content ...

New LLM friendly sections on 
each webpages

Backend markups to optimize 
machine-readable metadata

JS
O

N
-L

D
 s

ch
em

a { 
"@type": "Product", 
"name": "Daikin Smart Inverter AC", 
"description": "energy-efficient, smart cooling, low-
noise operation", 
"eligible": "Free Installation" 
}

These are structured changes to 
the data, product, reviews, and 
descriptions visible on your website. 

These are embedded metadata blocks 
not visible to the human users of your 
website

                       
                 

                             
                 

semantic content, high-

quality descriptions

schema markup to improve 

visibility
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Organic content distribution 
across platforms

Creating and optimising organic content 
on platforms like Reddit, Quora, and 
forums where LLMs source real user 
insights and recommendations.

AI search query mapping and 
content optimization

Analyzing high-intent prompts and 
questions across AI platforms, then 
aligning website and content strategy.

Our initial audit pinpoints your 
current GEO status …

…Across LLM search products

       

GEO involves both strategic & tactical changes to your app content

We execute tactical changes to your 
digital content ...
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GEO

4

Performance

Marketing

5

AIX Usecases AI

Concierge

6
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Performance Marketing - Growth has outpaced the stack

Creatives facing fatigue

Rising CAC

Siloed Tools. Walled Gardens. Manual Optimization

Data without Insights
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THE RISE OF PERFORMANCE MARKETING

Case studies

Takumi AI partnered with Piramal 

Realty to transform fragmented 

marketing, website and lead data into 

actionable performance intelligence.

By connecting Meta, Google Ads, GA4 

and CRM data, we uncovered execution 

gaps and opportunities that were not 

visible within individual platforms.

Our work is helping improve campaign 

decision-making across lead quality, 

search performance, budget efficiency, 

creative effectiveness and downstream 

conversion outcomes for the Piramal 

Revanta campaign.

x

32.9%

L A N D I N G  P A G E  U P G R A DE S

↑  ROW H

I n c r e a s e  i n  f o r m  

s u b m i t s

12.4%

M E T A  O P T I M I Z A T I O N

↑ O  IMIZE

D e c r e a s e  i n  C P L

15.3%

G O O G L E  R E S T R U C T I N G

↑ RELAUN H

I n c r e a s e  i n  B o t t o m  

F u n n e l  L e a d s

20%

C R M  F E E D B A C K  L O O K

↑ REMARKE 

B e t t e r  A u d i e n c e  q u a l i t y  

a n d  s e g m e n t a t i o n
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ds

Performance Marketing - Leverage AI growth engines to boost performance

CHALLENGES

How might we automatically allocate budgets 
toward campaigns, audiences, and channels 
generating the highest customer LTV and conversion?

How might we build a continuous optimisation 
engine that improves performance while aligning 
with regulatory, brand, and risk considerations?

Opportunities

How might we identify which creatives drive the 
lowest CPA across key banking products such as 
credit cards, loans, and accounts?
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Designed to listen, learn, and act across marketing and strategy

A Smarter, Always-On, AI-Powered Growth Engine

Move from dashboards to decisions Get instant, contextual answers without 
the spreadsheets

Simulate outcomes, test ideas, reallocate 
in real time

Let AI surface what matters, before it 
becomes a problem

And more!

1 2  2  

1 1 
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ds

Organizations in the Finance Industry can leverage AI growth engines to boost their 
marketing performance

CHALLENGES

True Cross-Channel Intelligence
One version of unified truth across channels
One AI Decision Player

Built in 'What If' Scenario Simulations
Predictive Decision Making – Not Reactive

Opportunities

From Data to Decision Engines – Insight to Action
From Dashboard dependency to Always on AI
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How it works

Data Validation

●   Cleansing ●   De-duplication

Context Application

●   360°  data view ●   Entity resolution

Agent Orchestration

●   Multi-input workflows

●   Synthesizes diverse signals into single output

Analysis

●   Predictions ●   Scenarios Planning

Intelligence Engine OutputsInputs

●   Platforms

●   eCommerce

●   Analytics

●   Competitive

●   Market Data

●   Social Listening

●   Campaign Performance Analysis

●   Media Plan

●   Recommendations

●   Scenario Plans (What If)

●   Testing Methodology

●   Executive Presentations

●   Creative Briefs

And more!

Platform Integrations

1 2  2  

1 1 

If I increased investment by 25%, how would that impact 

performance and what is the point of diminishing returns?

Easy to use  prompt based interface

If I increased investment by 25%, how would that impact performance and what 

is the point of diminishing returns?

How does our media mix compare to top performers in our category?

SOLUTION
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GEO

4

Performance

Marketing

5

AIX Usecases AI

Concierge

6
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How might we handle FAQs, product guidance, 
and support through human-like AI 
conversations?

How might we nurture prospects and guide 
customers from inquiry to purchase?

How might we deploy a 24/7 AI agent for sales, 
support, and service bookings?

Opportunities

Daikin can use AI Agents to Elevate Customer Experience & Sales

CHALLENGES
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THE RISE OF AGENTIC COMMERCE

Case studies

What they did
Walmart shoppers can bypass the 

traditional ecommerce 

sequence  “search → browse → add-
to-cart → checkout” — and instead 

move seamlessly through a new flow: 

“prompt → response → select → 

check out.”

Partnered 
with OpenAI

https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-

to-create-ai-first-shopping-experiences

https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
https://corporate.walmart.com/news/2025/10/14/walmart-partners-with-openai-to-create-ai-first-shopping-experiences
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Inbound - AI Voice Concierge

Inbound - AI Voice Concierge

Inbound Product Support

Channels

Phone 
+ Whatsapp, Web, Instagram, in App

Best For

Impact

Reduction of repetitive queries, E2E Automation, NPS & 
CSAT uplift, response time boost, customer loyalty

- “I have a 2BHK in Dubai, can you recommend the best Daikin Model?”

- “Can you schedule an AC Servicing?”

Capabilities

100+ Languages, Inbound & Outbound calling, Minimal 
response latency,

- EXAMPLE VOICE BASED QUESTIONS

Take calls anytime, converse like a human (in multiple languages), ask targeted qualification questions, book 
viewings, and routes high-intent leads to human agents.

PRUDENTIAL INSURANCE DEMO

https://staging.hellohaptik.com/mogambo/#/ai_agents/in-browser-calling/683854475d2aad001268d23c
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ILLUSTRATIVESite Concierge

Embed the always-on concierge across 
search, listings, and saved homes so 
there’s no need for any filters and the 
user never feels like they’re at a dead 
end.

Usability 

Testing

Ask anything…

क्या आप AC रखरखाव
सवेाएं प्रदान करते हैं?

Voice mode activated

LIVE

Talk to me about what 
you need and I will 

answer

X

“If I had buy this AC on the 15th of 

next month, what would my EMI 

look like?”

Intelligent Curation

Instantly detects and switches between 
languages (eg. English, Hindi, Marathi, 
Tamil, Bengali, etc) to support Daikin’s 
diverse customer segment in their 
native tongue

Action Integration

Allows users to execute end-to-end 
actions directly within the chat interface 
without navigating complex menus, 
speeding up the buyer/seller journey

Voice Concierge

Enables hands-free interaction for users 
who prefer speaking over typing, 
increasing accessibility for various 
literacy levels and on-the-go scenarios

Hi, I’m looking for an AC for a 

2-bedroom apartment.

Sure! Are you looking for 

m ximum cooling, energy 
s vings, or sm r  fe  ures?

100%, checking for you…

Ask anything …

2 matches curated

Absolutely. We offer regular 

maintenance, cleaning, and 
repair. I can schedule a service 
visit for you as well.

Great, please book one for this 

weekend.

It should be energy efficient 

and quiet.

At 3800AED with 20% down, your 

monthly EMI would be 150AED 
including regular maintenance. 
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